.- PEACE AOUT

The peace symbol turns 50 this year, and the footwear industry is commemorat-
ing the icon with looks any hippie would be proud to wear. Created by British
graphic designer Gerald Holtom at a ban-the-bomb rally in his native country
on April 4, 1958, the symbol has been embraced by protesters and fashionis-
tas alike. This July, Minneapolis-based Minnetonka Moccasin is introducing a
classic unlined suede moc ($38.95) with the symbol, decorated in metal studs.
According to the company, the look appeals to young customers intrigued by the
bohemian era, as well as to their Woodstock-generation parents. Similarly,
Cape Clogs, based in Cape Cod, Mass., is doing its part to promote peace
; 3 in the world. A month later, the company will debut an authentic
4 _ wood-bottom Swedish clog ($85) for women and men, with bright
PRI L. peace symbols. What better a way to footnote a pair of vintage
el o, bell-bottom jeans? Barbara Schneider-Levy




